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The use of digital technologies is an integral part of our daily lives. People are actively looking for information online, checking the social media and researching products and services. Due to this reason, the development of digital marketing is a valuable asset, which helps companies in building an online digital presence and contributes to a business growth. A need to build a base for launching online marketing activities arises for many companies that should help them in gaining more traffic and popularity in the digital environment.
The aim of this thesis is the development of a culinary portal and model of digital marketing strategy, which should help similar businesses to use effectively the digital channels. Building a digital marketing strategy will help businesses to attract, engage and retain their target customers.
In order to achieve this goal, the problem area has been researched and similar existing culinary portals have been analyzed. Before designing the culinary portal, a review of the leading Content Management Systems is made and the most appropriate is chosen.
During the development of the thesis project a research and review of the main characteristics of the existing technologies, tools and advertising channels are made. After a comparative analysis, the most suitable among them are identified for building the model of the digital marketing strategy. Good practices for creating models of digital marketing strategy are also presented.
Clear goals are set throughout the implementation of the digital marketing strategy model. The planning and implementation of actual advertising campaigns through digital channels are based on the same main goals. Then the results are evaluated effectively and the possible benefits for future development of similar portals and strategies are derived, which should help for further optimization of digital marketing.
The thesis presents in detail a diagram showing the structure of the culinary portal. An overview of the home page design with all consisting parts is made and the main categories and subcategories are reviewed.
The fully developed culinary portal RENcipes gives an opportunity to the users to access the required information quickly and efficiently. It is expected that RENcipes will become a favorite source of recipes and tips for lovers of home-cooked food and culinary.
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